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THE CHALLENGE
Phonecard collecting, as everyone 

knows, is one of the fastest growing

Locked Bag 5350, 
Parramatta, NSW, 2150.

become readily i

Phonecard collecting as the hobby

Phonecard

hobbies in the world and certainly one of 
J

continues to grow into the 21st Century.

Australia’s favourite family hobbies. 

Phonecard has been in Australia for five 

and a half years now, and has been a 

collectable since it was introduced. It is a 

hobby as popular with kids as it is with 

their grandparents, as well as everyone in 

between, and Phonecard has become

And that’s where we need you — our 

junior collectors — the experts of the 

future. We want you to come up with a 

creature or character that you feel 

represents Phonecard collecting as the 

exciting and hi-tech hobby of the 

nineties. The winner will have their
the hi-tech collectable of the nineties. At 

Phonecard Collector Service, we have 
creation adopted by PCS as the official

Phonecard collectors’ mascot, and this

mascot will be featured on all our decided it is about time that

the hobby has a 

mascot,
promotional material in the future — in 

our advertising, on our T-shirts, caps, 

rulers, posters, stickers, balloons......

I he mascot can be an animal, or a 

human character we ll leave it up to 

\our imagination. But it s something 

that has to be easy to reproduce, 

because we’ll be putting the 

winning entry everywhere.



Phonecard Collectors MascotThis competition is open to all
collectors 16 years or younger, who 
are registered on our mailing list. 
The competition will close in November 

1995 and the prize is the 

received before

winner will be

announced in the

November 10, 

1995. The

complete mint set of Special 

and Limited Edition 

folders that 

have been 

released by 

Telecom.

That’s right 

every single official 

issue card that has 

been released in a folder! What a 

wav to complete your collection 

— all those sought after, difficult 

to find cards, packaged and everything! 

The winner and guest will travel to Sydney 

at our expense. There, the winner will 

attend a special dinner hosted by the stall 

of PCS. The evening will end with the 

presentation of the prize to the winner.

Competition

Locked Bag 5350

Parramatta NSW 2150

All work must be original 

and entries must be

December issue of

the Bulletin. Entries are limited

to one per junior collector 

registered on our mailing list 

and the competition is open for nearly 

six months, so make your entry count. 

Updates regarding this competition will 

be in future issues of 

the Bulletin.



Locked Bag 5350, 
Parramatta, NSW, 2150.

Home<omiag
1995

is an important year because it marks

50 years since World War II ended — 

the last time all the major powers were involved 

in global conflict. The heroic men and women

who helped defend our country — both on the war front and here at

home — have been honoured by Telecom 

with the release of the Homecoming 

Phonecard series, available in this issue. 

To win one of five Homecoming sets of $5, 

$10 and $20 cards, send in your answers

to the questions opposite. Put your ‘thinking caps’ on and make 

sure that you put your name, address and age on the back of an 

envelope to be eligible to win.
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QUESTIONS
What year did World War II begin?

| What are the slogans to appear on each of the different Homecoming Phonecards? 

Q In which year did Australian troops go to fight in the war?

Who was Australia's Prime Minister when World War II ended?

Which country did World War II break out in?

Name one of Australia's allies during World War II.

Q Sir Edward 'Weary' Dunlop was knighted (became Sir) in which year?

Q| Name an organisation (not the Armed Forces) who helped Australia's war effort on the domestic front.

Q Name one of the medals awarded to Veterans of World War II. 

U| What is the date that World War II officially ended?

Years of
Waltzing

1 Matilda

Your entries to our Find A Word 

competition overflowed our barrel. 

Thanks guys! The ‘winning words’

were Waltzing Matilda, and congratulations to the following

Collectors who were the first ten out of the barrel:

Shauna Craven, QLD; Andrew Dor, QLD; Damian Duvey,

NSW; Vanessa Elliott, VIC; Hayden Gillespie, WA;

Katrina Goh, NSW; Chris Kowalski, VIC; Ben Milczarek,

NSW; Hayley Rowlands, NSW; Steven Stoddart, QLD.
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OFFICIAL ISSUE

HOMECOMING PHONECARD GENERAL RELEASE AND LIMITED 
EDITION COMMEMORATING 50 YEARS SINCE THE END OF WWII

I
n 1995 it is 50 years since WWII ended and our troops came home. To 
commemorate this historic occasion, Telecom Australia has released a 
Phonecard series to honour those that served in WWII and those who stayed at 
home to keep the nation running.

Fifty years later, it is time to thank not only the veterans who fought and died in WWII 
campaigns, but also those at home who worked so hard for their country to provide the 
supplies so desperately needed to fuel the allied war effort.

In honouring the spirit of those great Australians, we will ensure that their traditions 
live on to inspire a new generation and that meaning and purpose is given to the 
sacrifices they made. The generation this Phonecard series commemorates is a heroic 
one which fought a war in defence of the country they loved. In 1995, we should stop 
to remember their achievements and their endurance. And we should forever 
remember the sense of dizzy excitement and overwhelming relief that marked the end 
of the war and the return of our troops.

The WWII Homecoming series will contain three cards - 1 x $5, 1 x $10 and 1 x $20. 
The individual cards will be released through the shops in April, and the Limited 
Edition folders will be available for $+5.50 in the May issue of the Bulletin. This series is 
the first series in which the Limited Edition folders will be individually numbered. See 
story on page 10 for more details about this exciting new addition to the Limited 
Edition folders.

• $5 Phonecard picture courtesy of RAAF.
• $10 Phonecard picture courtesy of Naval Photographic Unit.

NEW ADVERTISING SERIES
The series of “Pop Art” cards for Payphone Services was released through the shops at 
the end of April. This series was available for sale to the public at the official launch of 
the cards at the Sydney Royal Easter Show, and are available for sale through this issue 
of the Bulletin. There will be 15,000 specially packaged $2 cards, which are being given 
free to collectors who order the $5, $ 10 and $20 card through the PCS. There are 
only 15,000 of these cards which have been packaged exclusively for collectors. They 
will not be available for sale through any other source. An unpackaged $2 card will
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continue to be given as a free gift to Collectors who order the S 5, $ 10 and S 20 cards in 
the series through PCS whilst stocks last.

The cards feature the bright “pop art” style cartoons naade famous by Andy Warhol in 
the sixties. Research has shown that seven out often payphone calls are made for social 
reasons or are impulse calls. This new series of cards promotes this social usage of 
payphones, and the cards feature three different social situations where the caller is 
using the phone on impulse. The free $2 card features a phantom type character, and 
carries the Phonecard slogan “No change. No worries”. These cards are illustrated on 
page 1 6 of this issue of the Bulletin.

CODE VARIANCE
The card codes that appear on the reverse of this series of cards are not the format they 
should be if they had followed the established form in which they have previously 
appeared.

ACTUAL SHOULD BE
$2 A950921 A950911

$5 A9S0942 A95O922

S10 A950933a A95O933a

S20 A9 50914a A950944a

Other advertising cards available this issue are a S 10 Taubmans card and a $5 AUSTEL 
card. There will be 200,000 Taubmans cards produced and 250,000 AUSTEL cards. 
The Taubmans card will commence going out through the shops in June and the 
ALISTEL card started going out in May advertising the telephone number changes in 
Victoria.

CUSTOM CARDS
The following cards are Custom card releases and WILL NOT be available for sale 
through Telecom. Custom cards are private issue advertising, promotion or theme 
cards. They are not Official Issue or Advertising cards and this is why they are not sold 
by Telecom.

Universal Coin Company is producing one $5 card featuring Coca-Cola designs. For 
further information, please call (03) 654 2997

Robert
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Victorian Prisons have produced 10,000 8 5 and 10,000 $ 10 cards with an image of 
Victorian Prisons logo. This card is for use in prison payphones only and will not be 
available for sale.

Asian Pacific Phonecards is producing one $5 card to mark the Chinese Year of the 
Pig. For further information, please call (02) 281 1 152.

PACS (Phonecard Advertising and Collector Service) has produced a 85 card 
featuring an image of HMAS Albatross. For further information, please ring 
(02) 900 5350.

Phonecards Galore are producing a S5 card for the Darwin Symphony Orchestra. 
For further information, please call (089) 276 108.

This is the last issue of the Bulletin in which Custom card information will appear. In 
future, information regarding Custom card issues will be supplied on the 0055 
number: 0055 29469, 50 cents per minute IDS. Higher rates apply from mobile & 
public phones.

UPCOMING RELEASES
The next Official Issue to be released will be the Local Legends series, containing eight 
$5 cards. Each card features the state or territory winner of last year’s Local Legend 
competition. This series will be released through the shops in June/July. Efforts are 
being made to release the majority of each winners card in his/her own state or 
territory, although there may be crossovers in some areas. The Limited Edition folder, 
in an exciting new format, will be available for sale in the July issue of the Bulletin for 
S55.

Official issues for the remainder for f 995:

July Bulletin - Local Legends (eight x $5)

September Bulletin - 1995 Telecom Design Award (S5, S10, S20)
- Emergency Management Australia ($5, 810, 820)

November Bulletin - Christmas 1995 (85, $10, $20)

MEMBERSHIP CARD COMPETITION

DESIGN A PHONECARD - THE CHALLENGE
At Phonecard Collector Service (PCS), we regularly receive letters and calls from 
Collectors throughout Australia with suggestions and ideas for designs to appear on a
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Phonecard. Because of the restricted issuing schedule, often we are unable to use the 
ideas offered, regardless of their quality. But this year, we have decided to give all 
collectors registered on our mailing list a chance to design a Phonecard.

The winning design will be used on an exclusive $ 1 .SO Phonecard which will be 
given only to collectors who have purchased through the PCS before the close of the 
competition on November 10, I 995. There will be one card issued free to each 
collector who has a record of purchase through the PCS from January 1 to November 
10, 1995. The cards will not be available through any other outlet. Each card will be 
exclusive to the collector to whom it is issued because it will carry that collector’s 
personal Customer Number.

We are looking for a design that depicts Phonecard collecting in Australia in the 
nineties. As a collector, you know what you like to see on a Phonecard. This is your 
once in a life time chance to have your exclusive design on a card that every collector in 
Australia will receive.

This competition is open to all collectors who are registered on our mailing list. The 
competition will close in November 1995. The prize is a complete mint set of Special 
and Limited Ediiic'ti folders that have been released by Telecom since Phonecard was 
first trialled in Geelong in December 1989. The prize includes every single official 
issue card that has n released in a Special or Limited Edition folder. This is a one-off 
opportunity to obtain every collectors folder released by Telecom, courtesy of 
Telecom! This competition is being run in conjunction with the junior competition 
described in the “Cool Kids Club” to design a mascot.

Send your entries to:

Phonecard Collectors Membership Design Competition
Locked Bag 5350
Parramatta NSW 2150

The design must include the mandatory elements of a Telecom Phonecard - the green 
arrow, the card denomination (XX), the scale down the side of the card and the 
Telecom Phonecard logo. Design guideline forms showing the logo, scale arrow and 
denomination positioning can be obtained from PCS by ringing 02 204 0248. The 
winner will be announced in the January issue of the Bulletin. Entries are restricted to 
one per collector registered on our mailing list. All work must be original and entries 
must be received before November 10, 1995. Updates regarding this competition will 
be in future issues of the Bulletin.
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PHONE AUSTRALIA CARD
An error has been discovered in the pricing information contained in the packaging of 
the Phone Australia cards. Consequently, all unsold cards have been recalled and will be 
repackaged. All orders not supplied have been returned, and they will need to be re­
ordered when new stocks have been produced. The cards themselves will not change - 
it is only the packaging that will be altered. When the card is re-released, it will 
incorporate the additional functions of local, STD and IDD calls from within Australia.

The following numbers of cards with the packaging containing the error were sold to 
customers of the Phonecard Collector Service:

$10(PA94110) 791

$20(PA94120) S94

$50(PA94150) S48

All cards sold through the PCS prior to 16 March were packaged in the original 
packaging. All orders received after this date (March 16) have been put on hold 
pending re-packaging of the cards. Collectors who ordered after this date have been 
individually notified and will need to re-order these cards when they are available.

CLOSED USER GROUP CARDS - 
A FIRST FOR AUSTRALIA
A long term contract to supply payphones to the Victorian Prison system means that 
Australia will see its first “closed user group” Phonecard. There will be $5 and $ 10 
cards, which will be classified as Custom cards and will not be available outside the 
Victorian Prison system.

Telecom Payphone Services developed a custom designed payphone system for the 
Prison Services, and the cards cannot be used in payphones outside the prison. The 
contract involves supplying Prison Monitor systems, which are the first of their kind in 
Australia. Installation of the new system started in April and will be placed in 11 
prisons throughout Victoria.

Previously, calls from the prison were reverse charge calls, which had to be supervised 
by warders. The Phonecards will have numbers pre-programmed into them for 
security reasons, making it more convenient for both the prisoners and warders.

There will be 20,000 cards produced originally (10,000 of each denomination), 
available only to prisoners in Victoria. These cards will not operate Telecom public 
payphones and will not be available for sale in mint condition.
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LIMITED EDITIONS NUMBERED
In an exciting addition to the hobby of Phonecard collecting, the Limited Edition 
folders will now be individually numbered. The first release to feature the new 
numbering system will be the WWII Homecoming series, available for sale this issue. 
The Homecoming Limited Edition folders will now be individually numbered from 
0001 to 8500.

In the same way that Phonecards are not available for sale by serial or batch number, 
customers WILL NOT be able to order Limited Editions by number. However, those 
customers with a Standing Order Arrangement will automatically receive the same 
numbered Edition every release. Numbers will be allocated by a random process and 
are unable to be requested. This exciting addition to the Limited Edition folders will 
add interest to this already sought after section of the Phonecard collecting market.

SURVEY
Enclosed with this issue of the Bulletin you will find a survey regarding Phonecard 
collecting. This survey is designed to help the Phonecard Collector Service gather 
information about the interests and needs of collectors so we can provide you with the 
best possible service. We would very much appreciate your help with this matter and 
hope you will take the time to complete the survey and return it to us in the reply paid 
envelope included. This is your chance to have your say about the hobby - what you 
would like to see on cards, how we can improve our service to you and other issues.

The information gathered from the last survey conducted by PCS two years ago was 
used to improve our service in many areas and with your help we intend to be even 
better. All information in the survey will be treated confidentially and will only be used 
to assemble information regarding Phonecard collecting.

All those who return the completed survey will have a chance to win one of ten 
Homecoming Limited Editions. Please complete the guessing competition at the end of 
the survey to be eligible to win.

BLAST FROM THE PAST
Large numbers of people all over Australia who have only recently joined the hobby of 
Phonecard collecting have not been lucky enough to have followed the hobby’s 
exciting evolution since Phonecard was first trialled in Geelong in 1989. For the 
benefit of these collectors (there are currently more than 200 people a week adding 
their names to PCS’s register) a new regular segment has been added to the Bulletin. “A 
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Blast from the Past” will look at a different Phonecard release, the ideas behind it, 
production details and quantities produced. It will allow those collectors who have only 
recently joined the hobby to understand just what, when, why and how many of each 
official issue was released.

IN THE BEGINNING
Telecom Australia developed a Phonecard system to provide one of the most 
convenient and secure telephone card systems in the world and to improve the 
efficiency of Australia’s payphones. The system chosen for the Australian environment 
was provided by the Anritsu Corporation of Japan, who supplied a system with a thin, 
flexible card instead of a thick, plastic card like a credit card.

The system was originally trialled in three different caravan parks in the Geelong area 
of Victoria during the Christmas and holiday period in 1989. This particular time of the 
year was chosen as Christmas is the height of Australian summer as well as one of the 
busiest times of the year for payphone usage. Six cards were produced for the trial, 
three featuring images depicting the Surf Life Saving Association of Australia and three 
featuring images for the Royal Life Saving Association. The denominations used for the 
trial were $ 1.50, $3 and $6, and apart from the $ 1.50 Christmas card issued in 1992, 
these values which have not been reproduced since.

There were approximately 50,000 of each card produced. These cards were not only 
used in the Geelong trial, but were used around the country while the system was 
being introduced.

The code which appeared on the back of this first series of cards varies greatly from the 
card code which appears on the reverse of cards today. The early codes were - T1 Cl -1, 
T1C1-2, T1C1-3, T1C1-4, T1C1-5 and T1C1-6. The six designs had the serial range 
000001 - 550499, with the following designs produced in the following batches.

T1C1- 1 $1.50 RLSS 0 50499

T1C1- 2 $1.50 SLSA 100000 150499

T1C1-3 $3.00 RLSS 200000 250499

T1C1-4 $3.00 SLSA 300000 350499

T1C1- 5 $6.00 RLSS 400000 450499

T1C1-6 $6.00 SLSA 500000 550499
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There are 50,000 of each design, which were sold through Telecom outlets whilst the 
system was being progressively introduced. They were also used extensively as a 
promotional or demonstration card whilst Telecom was conducting an extensive 
education programme regarding the use of Phonecard.

Look out for more history in the next issue...

ADVERTISING CARD/CUST0M CARD - 
WHAT’S THE DIFFERENCE?
Many new collectors to the hobby - and also some of the more experienced ones - feel 
confused by the large number of cards currently being released into the market, 
especially since a large percentage of these cards are Custom cards.

HOW TO IDENTIFY A CUSTOM OR ADVERTISING CARD
The quickest and easiest way to distinguish between an Advertising and Custom card is 
to check the reverse of the card. There are three written instructions for the use of the 
card. After the third instruction (“For local, STD and International calls”), a group of 
letters and numbers appears. This is known as the “Card Code” and the combination of 
letters and numbers in the code contain information, such as the year of manufacture, 
series release, card value etc. Every single card code begins with a letter. This letter 
indicates what type of card it is. The code on a Custom card begins with a “C” and on 
an Advertising card begins with an “A”.

WHAT’S THE DIFFERENCE
Both Advertising and Custom cards carry an image which the person or company has 
paid to have appear, similar to an advertisement in a newspaper. To be coded as an 
Advertising card, however, at least 50% of the cards produced must be released 
through Telecom’s own reseller outlets. Up to 100% of the cards may be distributed by 
Telecom, if the client so desires. However, up to 50% may be taken by the client if they 
wish, for their own distribution or used for promotions, give aways etc. An Advertising 
card can be produced in denominations of $5, $ 10, $20 or $50 (a $50 advertising card 
has yet to be released).

Custom cards are produced by Telecom, but are not sold by Telecom. They are 
produced featuring the client’s desired image, and are then delivered to the client. 
With Custom cards, the company/client bears the full cost of production, plus the 
encoded value of the card (ie; $5 for a $5 card). Many custom cards are used as 
promotional give aways (for example, send in three product vouchers to receive a free 
Phonecard etc) or as charity fundraising ventures. Custom cards can be produced in
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S2, SS, $10, $20 or S 50. Since the beginning of 1995, $2 Custom cards must have the 
words “complimentary” appearing on the front and the card must be given away. A S2 
Custom card cannot be sold. Generally, Custom cards are produced in much smaller 
quantities than Advertising cards (although recently there were 10,000 $5 Advertising 
cards produced for a Festival in Canberra).

SERIAL NUMBER INFORMATION
(Please note - these cards are not all available for sale through Telecom. Custom cards 
are indicated by a “C” in the card code, which follows the card description.)

Description and Code Serial Batch Quantity
S5 World War II Limited Edition - L951512 798 8,500

S5 World War II - N951 512 799 - 801 250,000

S10 World War II Limited Edition - L951 523a 802 8,500

$10 World War II - N951523a 803 - 80+ 155,000

$20 World War II Limited Edition - L9515 34a 805 8,500

$20 World War II - N9 515 34a 806 70,000

$2 Complimentary - A950921 807 50,000

S 5 Crazy for You - A950942 808 - 810 250,000

$10 Miss You - A950933a 811 - 812 1 5 5,000

$20 Contract - A9S0914a 813 70,000

$10 Prison Card - C951713a 814 10,000

$2 Gobbledock - C951411 815 10,000

$5 Mickey Mouse - C951 312 816 10,000

$ 20 Michael Doohan C951214a 817 5,000

S5 Coke Ice Berg-C951112 818 10,000

$5 Coke Sun - C951122 819 10,000

S20 Cambodia-1951814a 820 10,000

$ 10 Taubmans - A951013a 821 100,000

$ 10 Invisible Heritage - N945823a 822 80,000

$5 Prison Card - C951722 823 10,000

$ 10 Invisible Heritage - N94582 3a 824 - 826 270,000

S5 Invisible Heritage - N945812 827 - 835 8+0,000

S20 Invisible Heritage - N945834a 8 36 8 5,000

$50 Koala - G95201 5a 837 30,000

$5 AUSTEL Handset - A95251 2 8 38 - 8+0 250,000

$5 Crazy for You - A950942 8+1 - 8+2 150,000
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Description and Code Serial Batch Quantity
$2 Complimentary - A950921 843 50,000

S10 Miss You - A950933a 8+4 - 845 1 5 5,000
S20 Contract - A950914a 846 70,000
$5 Z Jones - N951612 847 40,000
$5 J Butt-N951622 848 40,000
$5 M Corcoran - N951632 849 40,000
$5 M Macey-N951642 850 40,000
§5 F Frank-N951662 851 40,000
$5 C James-N951652 852 80,000
$5 P Hannah - N951672 853 80,000
$5 C Murrell-N951682 854 40,000
$ 5 Z Jones Limited Edition - L951612 855 7,000
$5 J Butt Limited Edition - L951622 856 7,000
$5 M Corcoran Limited Edition - L951632 857 7,000
85 M Macey Limited Edition - L951642 8 58 7,000
$5 F Frank Limited Edition - L951662 8 59 7,000
$ 5 C James Limited Edition - L951652 860 7,000
$5 P Hannah Limited Edition - L951672 861 7,000
85 C Murrell Limited Edition - L951682 862 7,000
85 Norfolk Island - 1952412 863 7,000
$10 Norfolk Island - 1952423a 864 7,000

THESE CARDS ARE NOT AVAILABLE FOR SALE THROUGH TELECOM.

CORRECTIONS
Whilst every effort is made to provide correct information regarding serial number
codes and production quantities, occasionally situations beyond our control mean that
incorrect information is published in the Bulletin. In the last issue of the Bulletin, the
following information should have appeared:

$ 2 Betty Cuthbert - C948121 732 10,000
$ 2 Dawn Fraser - C948131 733 10,000

S10 Waltzing Matilda - S948213a 745 5,000
S5 Fireworks - C950212 751 10,000
8 2 Complimentary - A950922 767 50,000
$5 Memorial - A947952 791 75,500
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CURRENTLY AVAILABLE FOR SALE
ADVERTISING CARDS

A950942 Crazy for You $5 Miss YouA950933a $10

A950914a Contract $20 Complimentary Card $2

$5

I03I9XXX XXXX
ADD A '9' TO THE FRONT OF MELBOURNE I03I NUMBERS

Ge'ecom Phonecard

A952512 Austel $5

A947952 War Memorial $5

A951013a Taubmans $10

Ph
on

ec
ar

d

A950212 Sky Fire $5
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INDIVIDUAL CARDS
CURRENTLY AVAILABLE FOR SALE

BOOKMUNCHER ISSUE

A947213A Bookmuncher $10 A941912 Bookmuncher $5

A944012 Aust. Newsagents Federation $5

A943012 CardEx $5
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CURRENTLY AVAILABLE FOR SALE
ADVERTISING CARDS

A940512 Sydney Dance Co. $5 A940522 Australian Ballet $5

A940212 Dog with Vase $5 A940232 Dog with Ribbon $5

YEAR OF THE DOG - ADVERTISING CARD ISSUE

A940222 Dog with Trumpet $5
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INDIVIDUAL CARDS 
CURRENTLY AVAILABLE FOR SALE 

OFFICIAL ISSUE CARDS

N951512 Valour $5 N951523a Honour $10

HOMECOMING OFFICIAL ISSUE

$20N951534a Courage N945812 Invisible Heritage $5

INVISIBLE HERITAGE OFFICIAL ISSUE

N945823A Invisible Heritage $10 N945834A Invisible Heritage $20

N944612 Australia Day ’95 $5
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CURRENTLY AVAILABLE FOR SALE
OFFICIAL ISSUE CARDS

N943112 Christmas 1994 $5 $10Christmas 1994N943123a

CHRISTMAS 1994 OFFICIAL ISSUE

N943134a Christmas 1994 $20

N942222 Underwater $5

AUSTRALIAN LIFE SAVING OFFICIAL ISSUE

N942233A Lite Saving History $10



Phonecard

CURRENTLY AVAILABLE FOR SALE
PAGE 21

N940812 Lamington Nat. Park, Old $5

AUSTRALIAN LANDSCAPE ISSUE
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CURRENTLY AVAILABLE FOR SALE
OFFICIAL ISSUE CARDS

N940852 E. Alligator River, N.T. $5 $10Mount Hotham, VicN940863a

AUSTRALIAN LANDSCAPE ISSUE CONTINUED

N940874A Crescent Head, N.S.W. $20

N940123A Western Swamp Turtle $10N940112 Bilby $5

ENDANGERED SPECIES ISSUE

N940134A Gouldian Finch $20
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INDIVIDUAL CARDS 

CURRENTLY AVAILABLE FOR SALE 
OFFICIAL ISSUE CARDS PAGE 23

N931312 Dinosaur Muttaburra $5 N931323A Dinosaur Austrosaurus $10

DINOSAUR ISSUE

N931334A Dinosaur Minmi $20



LIMITED EDITION FOLDERS

Christmas 1994 $45.50
1x$5 1x$10 1x$20
Quantity Produced 9,500

Australia Day 1995 $10.50
1x$5
Quantity Produced 9,500

Invisible Heritage $45.50
1 x $5 1 x $10 1 x $20 
Quantity produced 8,000

$45.50

Pr
od

uc
ed

 by 
EN

ER
G

IS
E

Homecoming 
1x$5 1x$10 1x$20
Quantity Produced 8,500

*Restrictions of three Limited Edition folders 
per collector, subject to availability of stocks.

TELECOM PHONECARD COLLECTOR SERVICES 
Locked Bag 5350, Parramatta NSW 2150. 

TM Trade Mark for Telstra Corporation Ltd.
A.C.N. No. 051 775 556 
Phone (02) 204 0255, 

0055 29469
“elecom

AUSTRALIA


